Ohio Strategic Prevention Framework (SPF): Strategic Plan Map
Ohio Youth-Led Prevention Network Youth Council

If the OYLPN ¥C has a media campaign directed towa
If the OYLPN ¥C disseminates information about MH and suicide p
if Ohio youth and adults have increased awareness and increased knowledge of MH and suicide prevent

if we create a nurtu ring environment for youth who are experiencing depression and suicidal thought to réd

Community Logic Model

Theory of Action

Demanstrating Capacity

Time Ling
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Resources Stratagy -
There are Chic youth that are at- Lack of awareness of MH We have selected two CSAP Budpet: ENVIROMMEMNTAL STRATEGIES EMVIROMMENTAL STRATEG IES Increase awareness of Decrease in % of HS students
sk for depression and suicide. Lack of competency among strategies: information DFAA Funding Social Media Social Media mental health. Encourage in Ohio report feeling sad or
outh-Led Prevention parents, teens, and educators | dissemination (i.e, newsletter, Total Budget: TEBD #  OYLPN will spread MH OYLPN ¥YC will have a significant competency within parents, hopeless. almost every day for
M) Youth Coundcil about MH (signs, symptoms, parent’s night) and environmental campaign until the day of social media presence, teesns, and educators., 2 of more weeks in a row
outh can play a role etc.) strategies (e, social media/PSA), n-Kind: TBD the rally. Increased knowledge on the during the past 12 months

uring
or all Ohio Youth.

sad or hopeless
ry day for 2 of more
a row during the past 12

ree: CDC, YRES,2013)

14.3% of HS students report
sericushy considering attempting

Lack of knowisdgs on the
signs of mental illness.
Lack of education within

parents regarding teen mental | 1

health
Lack of knewledge 3
CUrrEnt resources a
address teen menta
Lack of knowledge o
correlation betwesn mental
health and substance abuse.

Environmental Strategies:

Have a significant social media
presence (assuming one

specifically related to
M H/s uic

Majarity yauth rally would be
presented at the rally,

information Dissemination:

1. Create and host a parent’s
night event

2. Create and disseminate a
monthly newsletter,

vendor(slfSub-contractor(s):
“peaker for Parent Night
-Videographer for PSA

Services provided: videographer
will capture big events
throughcat the youth at their
home groups or at specific
OYLEN events to provide
rratarial for the PSA,

Rlaterials:

=Infarmation, positive statistics
which would be obtained from
the adult council and local
health centers

~Fosters for parents night
=Lanyards for WATM rally to
promaote mental health social
media messaging.

Travel:

=T Columbus for monthly
rmestings

-Travel to promote PSA

“Youth Council ta travel 1o
Chardon, Ohio for Parent Night

Othr:

Personal experience storles

* Implementation of media
campaign

»  Sustainment of media
campaign through a virtual
on-line presence.

*  Distributed in monthly
Mewsletter & via social
media outlets

¢  RFP review and award to
selected videographer
contractor,

¢ Review and adopticn of
rmedia campaign as
presented by consultant.

April 20, 2015: Year in
review, PSA presentation
and mental health campaign
presentation.

INFORMATION DISSEMIMNATION

Pargnt's Night

« Feb, 138, 2015

¢ [Reserve space at Chardon
Elermentary School

* ¥ will develop script for PN
presentation

¢ YO will obtain variouws
resources for Parent and
te=n

Mewsletters

#  Second Wednesday of each
rmonth 2014-2015

¢ Monthly Newsletter
Development and
IHTEI'II'I'JEI'IL

ESA

OYLPN ¥C will promicte
awareness information through
a monthly carmnpaign and PS4,

IMFORMATIOMN DISSEMINATION
Parent’s MNight

OYLPMN YC will host a Parents
Might Town Hall Mesting.

Mewsletters

OYLPN ¥C will distribute monthly
newsletter on topics related to
MH carmpaign.

Dec: Seasonal Depression

Jam; Teen Tips for Dealing

with Anxiety

Feb: Eating Disorders

March: Teen Dating Violence
April: Alcohol Abuse leading to
mental lliness

May: Pasitivity Tips for Teens

signs of mental health
issues,

Increase the knowledge
within parents regarding
teen mental health.
Increased knowledge of the
current resources available
to address teen mental
health,

Increase the knowledge of
the correlation between
mental health and substamce
abuse

Decrease in % of HS students
report seriously considering
attempting suicide during the
past 12 months

Decrease in % HS students in
Ohio report attempting
sulcide one or more times
during the past 12 months

= Traditionally the WATM campaig

*  OYLPM AC has created a logic medel and strategic plan. The YC created their plan to work in synchronicity with the AC lagicmad

Context

YC is -.rmrting tawards l'inding data to measure intervening va riables,

nd strategic plan.

With a MH campaign,
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Community Logic Model Theory of Action Measurable Outcomes
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potentiol sub-strategies). I n-Kind: 5 sub-strategies). your activities by CSAP
strategy fand potential sub-
Staffing (Paid or Velunteer): Strategy #1 strategies).
Mumber of staff members: XX DATE: Activity
Total FTE s: XX DATE: Activity
Ll anaty D o Yendor(shSub-contractor{s): et
Statement: Mame (Total Cost)
Insert data from the needs Sarvicat Provided:
assesament prooess here,
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_ Ericf Description [Total Cost)

Travel:

Erief Description [Total Cost)

O Other:
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Context
Please list any important "explanatory” factors to better help the reader understand the strategic plan here.




